calipers
interactive agency BESt PraCtICES




StartBusiness.bg

Construction and implementation of online marketing strategy aiming at reaching out to the entrepreneurs — one of the main target groups of
Bulgarian Business Angels Network (BBAN).

The campaign includes: construction of identity, website development, search engine optimization (SEO), online advertising campaign in
specialized Bulgarian sites, social media networks and in Google AdWords.

STARTBUSINESS.BG

Hamepu dunancupane Pezucmpupatl ce u MpegcmaBu TOBA E! MOXELL A
u cogedcmBue cpeg usnpamu ugesma cu! npoekma cu npeg cBoa CTAPTWPALL CBOA
BusHec ceaa! Busnec Anzeaume! 6vgew busHec Anzen! BN3HEC!

Website http://startbusines.bg/
Banners at http://calipers.bg/Banners/StartBusiness/
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"Invest in successfully Education - Higher School of Insurance and Finance”

Construction of new corporate web site, blog, forum, product web site of the joint program of VUZF with the University of Maryland. Creation and implementation of online

marketing campaign "Invest in successful education” for the Higher School in 2009.

The goal of the campaign was reaching the two major target groups — prospective students and their parents.
The campaign included: development of landing page, banners, banner campaign in specialized Bulgarian web sites, advertising in social networks (Facebook),
advertising in Google AdWords.
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“Angels Club of BBAN” — Bulgarian Business Angels Network (BBAN)

Construction of the identity of the Club, development of product website addressed to Business Angels - one of the main target groups of BBAN.

Communication with business angels through email marketing, advertising in luxury paper editions.
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Website http://angels.bg
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“Summer Campaign 2 in 1” — SuperHosting.BG

Construction and implementation of the concept for a Summer campaign for SuperHosting.BG. The campaign contains: photo session for face advertising,
development of landing page, banners, banner advertising, copywriting, online advertising in specialized Bulgarian sites, advertising on social networks (Facebook), advertising in
Google AdWords.

-BG

HoBo nokoaeHue xocmuxz

CynepXocTuHr.blr

CynepXocTmuHr.blr

MOPBYAN

BUX noee4ye

rs

& Windows Server2oce %:PLESK

KnueHTuTe 3a Hac Yecto 3afjaBaHN BbNpoOCKH KoHTakTu

OUMATA He BaXW Npu

Landing page http://preview.calipers.bg/SuperHosting/SummerPromo/
Banners at http://preview.calipers.bg/SuperHosting/SummerPromoBanner/
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"5 Years SuperHosting.BG — 55% Discount” — SuperHosting.BG

Creation and implementation of a concept for a campaign for SuperHosting.BG. The campaign includes: development of landing page, banners, banner advertising,
copywriting, online advertising in specialized Bulgarian sites, advertising on social networks, campaign tab in Facebook profile of SuperHosting.BG, advertising in Google AdWords.
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Landing page http://preview.calipers.bg/SuperHosting/FifthBirthday/Site/
Banners at http://preview.calipers.bg/SuperHosting/FifthBirthday/Banners/
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Online Presentation and Advertising Campaigns for Numerous MAGGI Products — Nestle Bulgaria

Construction of online presence for MAGGI - includes: official website, search engine optimization (SEO), link building (SES), year-round service and implementation of product
promotions in the online campaigns.
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Website http://maggi.bg/
Banners at http://calipers.bg/Banners/MAGGI
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Construction of online presence for KAI - includes: official website, search engine optimization (SEO), link building (SES), year-round support and development of the site,
construction of identity for new product of KAI — 3D KAI Builder, online advertising campaign.
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Website http://kai.bg/
Banners at http://calipers.bg/Banners/KAI/
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Calipers

Dora Vassileva
CEO

address
phones
mobile
e-mail
website
blog
follow us
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18, Shipchenski prohod., 1000 Sofia, Bulgaria
003592 490 42 20; 003592 490 42 21

00359 899 134 442

office@calipers.bg

http://calipers.bg/

http://blog.calipers.bg/
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http://www.google.bg/imgres?imgurl=http://writingcommons.kent.edu/newwc/homepagemedia/facebook_logo.png&imgrefurl=http://writingcommons.kent.edu/&h=311&w=311&sz=54&tbnid=b_65DXkKSdvnIM:&tbnh=117&tbnw=117&prev=/images?q=facebook+logo&hl=bg&usg=__OYzO0aIPAhCLcThEC0F-sb1IyGs=&sa=X&ei=M-hhTOvhDOKkONCW3LEK&ved=0CCAQ9QEwAQ
http://www.google.bg/imgres?imgurl=http://www.penn-olson.com/wp-content/uploads/2009/12/linkedin-logo.jpg&imgrefurl=http://www.penn-olson.com/2009/12/23/what-have-b2b-companies-got-to-do-with-social-media/&h=256&w=256&sz=13&tbnid=Fx9VjA8QUnwe_M:&tbnh=111&tbnw=111&prev=/images?q=linkedin+logo&hl=bg&usg=__-elFv3IB1Ro_QggW4DtEfGTE54o=&sa=X&ei=T-hhTK3NB8PuOZTg4YAK&ved=0CBoQ9QEwAQ
http://www.facebook.com/pages/Sofia-Bulgaria/Calipers-Interactive-Marketing-Agency/107944909326
http://www.linkedin.com/companies/calipers?trk=fc_badge
http://youtube.com/caliperbg
http://www.twitter.com/calipersbg

